Golechkova T. Yu.  Web 2.0 ESP Coursebook

Part I. SOCIAL NETWORKS

I. INTRODUCTION. Defining the notion.
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1. Read the text and answer the questions after it:

A social structure made of nodes that are generally individuals or organizations. A social network represents relationships and flows between people, groups, organizations, animals, computers or other information/knowledge processing entities. The term itself was coined in 1954 by J. A. Barnes, who defined the size of a social network as a group of about 100 to 150 people.

Social networking is the practice of expanding the number of one's business and/or social contacts by making connections through individuals. While social networking has gone on almost as long as societies themselves have existed, the unparalleled potential of the Internet to promote such connections is only now being fully recognized and exploited, through Web-based groups established for that purpose. 

Based on the six degrees of separation concept (the idea that any two people on the planet could make contact through a chain of no more than five intermediaries), social networking establishes interconnected Internet communities (sometimes known as personal networks) that help people make contacts that would be good for them to know, but that they would be unlikely to have met otherwise. In general, here's how it works: you join one of the sites and invite people you know to join as well. Those people invite their contacts to join, who in turn invite their contacts to join, and the process repeats for each person. In theory, any individual can make contact through anyone they have a connection to, to any of the people that person has a connection to, and so on.

Abbreviated as SNS a social networking site is the phrase used to describe any Web site that enables users to create public profiles within that Web site and form relationships with other users of the same Web site who access their profile. Social networking sites can be used to describe community-based Web sites, online discussions forums, chatrooms and other social spaces online.

What does the term ‘social networks’ stand for? Give examples of social networking sites.

Now work in pairs and make a list of advantages and disadvantages of social networking sites.
· What does the term ‘social networks’ stand for? Give examples of social networking sites. Are they all similar?
· Work in pairs and make a list of advantages and disadvantages of social networking sites.

II. LISTENING. Six Degrees of Separation.
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1. Match the parts of the phrases:

	1. an award-winning
	a. play \ movie 

	2. a chain 
	b. popular 

	3. the advent 
	c. satisfaction

	4. disease
	d. of acquaintances

	5. computer
	e. of the computer age

	6. immensely
	f. transmission

	7. to their own
	g. circuitry    /’sɜː.kitri/   схемы узлов \ элементов

	
	

	1. the theory 
	a) an experiment

	2. to test 
	b) analysis

	c) the findings 
	d) average

	3. to select
	e) new areas of inquiry    Br /in’kwaɪə.ri/   Am /’ɪŋ.kwɚ.i/

	4. earlier
	f) randomly

	5. on
	g) research  /’risɜːtʃ/ 

	6. to phrase
	h) the question 

	7. to open up
	i) the theory

	8. to recreate
	j) was first proposed

	9. power grid
	k) were discounted 


2. What were the contributions of the following people to the development of the Six degrees of separation concept? Listen to the recording and complete the information in the table given below (if you wish, you can split the columns to fill in with your partner and share the information afterwards):

	Name
	Occupation
	Year 
	Contribution
	Further details

	1.  Frigyes Karinthy 
	
	
	
	

	2.  Ithiel de Sola Pool and Manfred Kochen
	
	
	
	

	3.  Duncan Watts
	
	
	
	

	4.  Stanley Milgram
	
	
	
	

	5.  John Guare
	
	
	
	

	6.  Brett C. Tjaden
	
	
	
	


3. Fill in the missing words in the script below:

This week our subject is six degrees of separation. While the term might be (1) ______ you from an award-winning play movie written by David (John) Guare in 1990, or even from the immensely popular movie trivia game Six Degrees of Kevin Bacon, Six degrees of separation is the theory that anyone on the planet can be connected to any other person on the planet through a chain of acquaintances that has no more than five (2) ______. The theory was first proposed in 1929 by the Hungarian writer Frigyes Karinthy in a short story called "Chains." 

In the 1950's, Ithiel de Sola Pool (from MIT1) and Manfred Kochen (IBM2) set out to prove the theory (3) ______. Although they were able to phrase the question in mathematical terms3, after twenty years they were still unable to solve the problem to their own satisfaction. In 1967, American sociologist Stanley Milgram devised a new way to test the theory, which he called (4) "______ problem". He randomly selected people in the mid-West to send packages to (5) ______ located in Massachusetts. The senders knew the (6) ______ name, occupation, and general location. They were instructed to send the package to a person they knew (7) ______ who they thought was most likely, out of all their friends, to know the target personally. That person would do the same, and so on, until the package was personally delivered to its (8) ______. 

Although (9) ______ expected the chain to include at least a hundred intermediaries, it only took (on average) only between five and seven intermediaries to get each package delivered. Milgram's (10) ______ were published in Psychology Today and inspired the phrase "six degrees of separation." Playwright John Guare (11) ______ the phrase when he chose it as the title for his 1990 play of the same name. Although Milgram's findings were discounted after it was discovered that he (12) ______ on a very small number of packages, six degrees of separation became (13) ______ in pop culture after Brett C. Tjaden published a computer game on the University of Virginia's Web site based on the small-world problem. Tjaden used the Internet Movie Database (IMDB.com) to (14) ______ between different actors. Time Magazine called his site, The Oracle of Bacon at Virginia, one of the "Ten Best Web Sites of 1996." As you might guess the Bacon in this title refers to Kevin Bacon who has appeared in over 60 films, a feat that makes him a perfect connection from one actor to another in the game Six degrees of Kevin Bacon.
In 2001, Duncan Watts, a professor at Columbia University, continued his own earlier (15) ______ the phenomenon and recreated Milgram's experiment on the Internet. Watts used an (16) ______ as the "package" that needed to be delivered, and surprisingly, after reviewing the data collected by 48,000 senders and 19 targets in 157 countries, Watts found that (17) ______ of intermediaries was indeed, six. Watts' research, and the advent of the computer age, has opened up new areas of inquiry related to six degrees of separation in (18) ______ of network theory including power grid analysis, disease transmission, graph theory, corporate communication, and computer circuitry.

1 – Massachusetts Institute of Technology (one of the best private research university located in Cambridge, Massachusetts, US)

2 – a multinational computer, technology and IT consulting corporation headquartered in Armonk, New York, US.
3 – given a set N of people, what is the probability that each member of N is connected to another member via k_1, k_2, k_3...k_n links?

[image: image3]                  III. GRAMMAR PRACTICE. Tense Revision. 

1. Choose the correct answer.

1 ‘I ... about buying a new car recently.' Really? What sort of car?'

 A   have been thinking    В have thought   С thought

2. I haven't seen Mark for weeks.'  'Well, I …. him this afternoon. Why don't you come along?'

A   have met
В am meeting         С meet

3. 'We'd better take a taxi to the station.' Yes. The train …. in fifteen minutes.'

A   has left
В will have left        С leaves

4   'Where is the newspaper?' 'I threw it away. I thought you …. reading it.'. 

A   have finished    В finished С had finished

5   I feel very tired.' 'How can you be tired? You …. a thing all day.

A   haven't been doing
В aren't doing      С   haven't done

6   Cathy doesn't study enough.'  'I know. I'm afraid she …. her exam.'

A   won't pass
     В won't be passing   С   won't have passed

7    'It's bad news about Janet crashing her new car, isn't it?' Yes. She …. for months to buy it.'

A   saved         В has been saving         С had been saving

8    'There's someone here to see you.' Oh, that …. my sister. Send her in.'

A   will have been         В was
С will be

9     'Whose is this earring?' 'I don't know. I found it when I …. the house.'

A   was cleaning     В had cleaned    С am cleaning

10  'I …. to reach Jane on the phone all day.' Don't you know? She's gone on holiday.'

A   tried
В have been trying       С have tried

11   'I want to visit Katie.' 'Well, don't visit her before five o'clock. She …. '

A   is working
     В will be working   С   will have worked

12    That …. like Dad's car.'  'It is. He must have finished work early.'

A   sounds
В had sounded   С has sounded

13     Is that a new jumper?' No. I …. it from Laura yesterday.'

A   have borrowed     В had borrowed     С borrowed

14     ' …. to the library today?'  Yes. Would you like me to return your books?'

A   Will you have gone    В Will you have been going   С   Will you be going

15
'How is your grandfather?' His condition …. day by day.'

A   improves
В has improved    С is improving

16   'When did you speak to Sue?'  'I met her as I …. to work.'

A   had walked       В was walking        С am walking

17   Shall we go shopping?'  'I can't go until the babysitter …. '

A   arrives
В will arrive
С arrived

18    I've invited Sam to my party.'  ‘I doubt if he … He's studying for an exam.'

A   comes
В will come
С is coming

19
'I'm sorry I'm late.'  ‘I …. here for over an hour.'

A   have been waiting   В have waited С was waiting

20  'I'm having trouble with the car.' 'I'm sure John …. you fix it if you ask him.'

A   is going to help     В helps
С will help

21  ‘How long …. James?'   ‘Since we were children.'

A   have you known         В do you know      С did you know

2. Put the verbs in brackets into the correct tense.
Kate Teale 1) ...has decided... (decide) to open her own restaurant. Yesterday, she 2) …….  (have) a meeting with her bank manager and she 3) … (ask) him for a loan. He agreed, so Kate     4)
……. (be able) to start making plans. In fact, she 5)…….(already/find) a building for her restaurant and she 6) ……. (look) at tables and chairs next week. By the end of the month, work on the restaurant 7) …. (begin) and by the summer, everything will be ready. Kate 8)…. (hope) that her business will be a success. At the moment she 9) …….. (interview) people to be chefs and waiters.
3. Read the article and insert necessary verb forms (finite: active and passive, or non-finite: the infinitive, the gerund). Then reread the text and answer the questions after the article.
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SOCIAL NETWORKING SITES DO NOT DEEPEN FRIENDSHIP

Social networking sites like Facebook and MySpace 1) … (not/help) you 2)… (make) more genuine close friends, according to a survey by researchers who 3)… (study) how the websites 4)… (change) the nature of friendship networks.

Although social networking on the Internet 5) … (help) people 6) … (collect) hundreds or even thousands of acquaintances, the researchers 7) … (believe) that face to face contact is nearly always necessary to form truly close friendships. 

"Although the numbers of friends people have on these sites can be massive, the actual number of close friends is approximately the same in the face to face real world," said Will Reader at Sheffield Hallam University.

Social networking websites such as Facebook, Bebo and MySpace 8) … (take off) rapidly in recent years. Facebook 9) … (launch) initially in 2004 for Harvard University members but 10) … (since/expand) to over 34m users worldwide. MySpace, which 11) … (set up) in 2003, 12) … (have) over 200m users and 13) … (buy) by Rupert Murdoch's News Corporation in 2005 for $580m.

Previous research 14) … (suggest) that a person's conventional friendship group 15) … (consist) of around 150 people, with five very close friends but larger numbers of people who we 16) … (keep in touch) with less regularly. This figure is so consistent that scientists 17) … (suggest) it 18) … (determine) by the cognitive constraints of 19)  … (keep up) with large numbers of people. Larger numbers just require too much brain effort 20) … (keep track) of.

But Dr Reader and his team 21) … (find) that social networking sites do 22) … (allow) people to stretch this figure. The team 23) … (ask) over 200 people to fill in questionnaires about their online networking, 24) … (ask) for example how many online friends they 25) … (have), how many of these 26) … (be) close friends and how many they 27) … (meet) face to face.

The team 28) … (find) that although the sites 29) … (allow) contact with hundreds of acquaintances, as with conventional friendship networks, people 30) … (tend) to have around 5 close friends. Also, 90% of contacts that the respondents 31) … (regard) as close friends 32) … (be) people they 33) … (meet) face to face. "People see face to face contact as 34) … (be) absolutely imperative in 35) … (form) close friendships," added Dr Reader.

He 36) … (tell) the British Association Festival of Science in York that social networking sites 37) … (allow) people to broaden their list of nodding acquaintances because 38) … (stay in touch) online is easy.

"What social network sites can do is decrease the cost of 39) … (maintain) and 40) … (form) these social networks because we can post information to multiple people," he said.

But 41) … (develop) a real friendship we need to see that the other person is trustworthy. "We 42) … (invest) time and effort in them in the hope that sometime they 43) … (help) us out. It is a kind of reciprocal relationship," said Dr Reader, "What we need is to be absolutely sure that a person 44) … (really/invest) in us, 45) … (really/be) there for us when we need them...It's very easy to be deceptive on the Internet.

· Sum up the author’s attitude to social networks. What proof does he offer?

· Do you agree with this  point of view? Why? Give your personal opinion and support it with arguments.

IV. SPEAKING. Further Disadvantages of Social Networking Websites.
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Comment of the cartoon. Why does the woman’s reaction change so dramatically?

This cartoon raises another concern associated with social networking websites. What is it?

Find an article related to this issue and get ready to present a short report based on it to the class. Make sure that you make not more than three points, which are clearly separated (using both lexical and phonetic means, i.e. linking and signalling expressions, pauses, intonation) in your talk. These points should be logically arranged. Any new words need to be either explained as you go, or presented beforehand.
In class, work in two groups. Take turns to present your reports allowing the audience time to take notes. The rest of the group should sum up each of your points in one sentence.
V. WRITING STYLE
 Formal Style Guidelines.

In formal and academic writing you should use: 

· passive voice, impersonal constructions                                    
                     (e.g. It is argues that …. , It is a common belief that ….)

· a range of advanced vocabulary: verbs, adjectives, abstract nouns, etc. 
                           (e.g. heated debate concerning the controversial issue …)
· formal linking words/phrases                                                       
                           (e.g. furthermore, however, nonetheless)
· complex sentences with a variety of links, dependent clauses, etc
                          (e.g. Although it is widely accepted that compulsory military service, which provides an army with abundant manpower, is beneficial to a country's ability to defend Itself, closer analysis of military efficiency suggests that it is advanced weaponry which plays a crucial role in .)
· inversion, especially in conditionals                                          
                        (e.g. Were this true, we would …,Never has this been more obvious …)
In formal and academic writing you should not use:
· short forms (e.g. I'm, It’s, gonna, wanna) 
· colloquial expressions, phrasal verbs, idioms                           
(e.g. lots of, put up with, be over the moon about ...)
· simplistic vocabulary                                                       
(e.g. Experts say they think this is bad, ...)
· a series of short sentences                                      
(e.g. Many people think so. They are wrong.)
· simple linking words (e.g. and, but, so) except for variety
Formal Style practice:

1. Determine whether these sentences formal or informal/. Prove your pont of view. Rewrite the informal statements in the formal style.
1. In its simplest form, a social network is a map of all of the relevant ties between all the nodes being studied.
2. The shape of a social network helps determine a network's usefulness to its individuals.
3. Another one of the many reasons why you should join a social networking website is because you literally have a wide variety of different choices.
4. The friends that you can make are just one of the many benefits to social networking online.
5. Similarly, individuals can exercise influence or act as brokers within their social networks by bridging two networks that are not directly linked (called filling structural holes).
6. Whether it's a negative label, compulsion, or certifiable disorder, internet addiction discoder (IAD) is here, it’s real and if you know someone who is showing the signs of IAD, it’s better to face it early on than to igorne it.
7. But really listening is exactly what is needed; especially with young teens.
8. Social networking websites function like an online community of internet users.
9. Some network users recognize they’re spending way too much time on social site(s) and wean themselves off.
10. Researchers continue to explore this phenomenon as Internet-based communication technology has supplemented the phone and postal systems available during the times of Milgram.
11. An excellent study was conducted by Pingdom.com who wanted to know the average Twitter and Facebook user and how age is distributed across millions and millions of social network users.
12. They pulled together age statistics for 19 different social network sites and crunched the numbers.
2.Rewrite the following paragraph in the formal style:
Be careful on social nets!

As I'm sure you're aware, there are dangers associated with social networking including data theft and viruses, which are on the rise. The huge danger though often involves online predators or individuals who claim to be someone that they aren’t. Although danger does exist with networking online, it also exists in the real world, too. Just like you're advised when meeting strangers at clubs and bars, school, or work – you are also advised to take care online. By being aware of your cyber-surroundings and who you are talking to, you should be able to safely enjoy social networking online. It will take many phone conversations to get to know someone, but you really won't be able to figure the person out until you can meet each other in person.  Just use common sense and listen to your inner voice; it will tell you when something doesn't feel right about the online conversations taking place.
Part II. WEB 2.0 IN BUSINESS.
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I. INTRODUCTION. Defining the Notion.
1. Listen to the recording and say whether the sentences are true or false:

1. The Internet used to be a one-way channel of communication.

2. The new opportunities offered since about 2007 include tagging, blogging and podcasting.
3. The World Wide Web is a collaborative Internet phenomenon.

4. Web 2.0 relies on user-generated content.

5. It is incorrect to consider Web 2.0 a new version of an old phenomenon.

6. Collaborative connected environment can hardly benefit businesses.

7. Whiteboards can be accessed from a limited number of locations.

8. Basecamp is a web-based project management application that is tailored to ensure communication between people involved in different projects.

9. Small businesses post blogs on their company websites.

10. Web 2.0 helps businesses not only by saving their time and money, but also by offering a new mode of interaction with clients.

2. Answer the following questions:
1. Look at your answers to the previous exercise, make a list of Web 2.0 characteristics. After that try to clearly and compactly define Web 2.0. Compare your answers with people sitting next to you and choose the best definition. Account for your choice.
2. What Web 2.0 tools are used in business nowadays? Give examples.
3. Can you think of any other Web 2.0 tools which can prove to be useful in business practices? Work with your partner, make a table of these tools and their applications.
III. LISTENING.Viral Marketing.
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1. Listen to the dialogue and answer the questions (make sure to take notes so you can refer to this information later on):

1. What business opportunities does viral marketing offer?

2. How does the speaker explain what viral marketing is?

3. Is it an expensive promotion tool? Why?

2. Listen again and find English equivalents to the following Russian phrases:

1. маркетинг слухов
2. наиболее перспективные клиенты
3. проводить кампанию с использованием вирусного маркетинга

4. в свою очередь

5. как насчет …?

6. звучит многообещающе

7. подготовить (презентацию)

8. приступлю к работе над ней

9. как это воспримут …
10. сарафанное радио
 SHAPE  \* MERGEFORMAT 


                  VI. GRAMMAR PRACTICE. Passive Voice.
1. Put the verbs in brackets into the correct Passive tense.

           A.

1   A:  That's a lovely shirt. Is it new?

     B: Yes.   It   ......  (buy)   for  me  by  my grandmother.

2   A: When do you have to have this report ready?

     B: Well, it ...... (must/hand in) by Tuesday.

3   A:  Did you read the newspaper this morning?

     B:  No. It …… (not/deliver) by the time I left for work.

4   A:  Where is your car?

     B: At the garage. It …… (repair).

5   A:  Do you know your exam results yet?

     B:  No. They ……(not/announce) yet.

6   A: Are you going to make dinner tonight?

     B:  No. It …… (make) by Simon. He promised to do it.

7   A:   Have you finished your homework yet?

     B:  No, but it …… (finish) by eight o'clock.

8   A: Who waters your plants for you when you're away?

     B: They …… (water) by my neighbour.

          B.

The Academy Awards Presentation  1)  ...... (first/organise) in 1929 and since then, it   2) … (hold) every year. The presentation 3) ……(attend) by those at the top of the film industry and 4)…… (watch) on TV by millions of viewers who want to see who 5) …… (present) with the golden statue which 6) …… (desire) by everyone in the motion picture world. The voting for the Academy Awards 7) …… (conduct) secretly and the results    8) …… (not/reveal) to anyone until the envelope 9) ……. (open) on stage in front of the audience. Awards 10) ……. (give) for the best individual or collective work and 11) …… (separate) into different categories. Up to five nominations 12) …… (make) in each category. The awards, which 13) …… (know) as Oscars, 14) …… (consider) to be the highest honour anyone in the film industry can 15) …… (give).

2. Complete the sentences, as in the example. Use appropriate forms of the infinitives.

     1
It is said that this orchestra is the best in the world.

            This orchestra ..is said to be the best in the world.

     2
It is believed that the thieves have left the country.

            The thieves ….


     3
The fire is reported to have started by accident.

            It …..


     4
He is known to be making a lot of money.

            It …..


     5
It is expected that they will arrive in time for dinner.

            They …..


     6
She is said to know a lot about gardening.

            It …..

     7
It is thought that he will be attending the meeting.

            He ……


     8
It is believed that we are able to win the competition.

            We ……


     9
The company is thought to be making a big profit.

            It ……


    10
It is reported that the government has reached a decision.

            The government ……


    11
It is said that they were responsible for the damage.

            They …….

    12
She is expected to break the world record.

            It …… 


    13
He is known to have several foreign bank accounts.

            It ……


    14
They are reported to have financial problems.

            It …… 


3. Underline the correct answer.

A large amount of valuable jewellery 1) has stolen / has been stolen from Forest Manor. A man 2) arrested / was arrested yesterday and 3) is questioned /is being questioned by the police at the moment. He 4) thought / is thought to 5) have committed / have been committed the crime, although so far no proof 6) has found / has been found. The robbery 7) believed / is believed to 8) have carried out / have been carried out by two men, but so far no clue 9) has discovered / has been discovered as to the second man's identity. The police say that he may 10) have left / have been left the country.

4. Put the verbs in brackets into the correct passive or active tense.

Coffee 1) ... (say) to originate from Kaffa in Ethiopia and most species of coffee plant 2) … (find) in the tropics of the Eastern Hemisphere. The species which 3) …. (think) to be the earliest coffee plant 4) ….(ever/cultivate) by man is Coffee arabica. Today it 5) …. (grow) mostly in Latin America. The coffee shrub 6) …. (reach) a height of 8-10 metres and 7) …. (have) white scented flowers. It 8) …. (produce) a red fruit which 9) …. (call) a cherry. The cherry 10) …. (contain) two seeds which 11) …. (join) together. These seeds, which 12)
…. (also/know) as beans, 13) …. (first/roast) and then they 14) ….(grind) to make coffee. The grounds 15) ….. (then/process) in a variety of different ways. Sometimes they 16) …. (filter) and sometimes they 17) ….. (soak) in water to make the drink which is popular with so many people. Coffee is available as grounds or as instant coffee powder and 18) …. (drink) by one third of the world's population.

IV. READING. Social Networks in Business.
1. Read the article and answer the questions after it.

SOCIAL NETWORKING. JOINED-UP THINKING

From The Economist print edition
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Social-networking sites are not just for teenagers. They have business uses too.
The most avid users of social-networking websites may be exhibitionist teenagers, but when it comes to more grown-up use by business people, such sites have a surprisingly long pedigree. LinkedIn, an online network for professionals that signed up its ten-millionth user this week, was launched in 2003, a few months before MySpace, the biggest of the social sites. Consumer adoption of social networking has grabbed most attention since then. But interest in the business uses of the technology is rising. 

Many companies are attracted by the marketing opportunities offered by community sites. But the results can be painful. Pizza Hut has a profile on MySpace devoted to a pizza-delivery driver called Ted, who helpfully lets friends in on the chain's latest promotional offers (“Dude, I just heard some scoop from the Hut,” ran one recent post). Wal-Mart started up and rapidly closed down a much-derided teenage site called The Hub last year. Reuters hopes to do better with its forthcoming site for those in the financial-services industry.

Social networking has proved to be of greatest value to companies in recruitment. Unlike a simple jobs board, social networks enable members to pass suitable vacancies on to people they know, and to refer potential candidates back to the recruiter. So employers reach not only active jobseekers but also a much larger pool of passive candidates through referrals. LinkedIn has over 350 corporate customers which pay up to $250,000 each to advertise jobs to its expanding network. Having lots of people in a network increases its value in a “super-linear” fashion, says Reid Hoffman, LinkedIn's founder. He says corporate use of his service is now spreading beyond recruiters: hedge funds use it to identify and contact experts, for example.

Jobster, a Seattle-based social-networking site, is entirely devoted to recruitment. Jobseekers can post their own profiles and tag their skills; these tags are then used to match candidates against jobs posted by employers. Unlike on LinkedIn, companies can set up private networks to ensure that the right kinds of people are alerted to openings and that the data they post remain under their control. Information needs to stay behind when a user leaves the company, argues Jason Goldberg, Jobster's founder. 

Where LinkedIn emphasises scale and Jobster emphasises specialisation, Visible Path, a start-up based in New York, focuses on the strength of individual relationships. The firm analyses e-mail traffic, calendars and diary entries to identify the strongest relationships that exist inside and outside a company. An obvious application is to generate leads: a salesman can use the service to identify who within his network has the closest links to a prospect, and request an introduction.

Such techniques are also gathering momentum in “knowledge management”. IBM recently unveiled a social-software platform called Lotus Connections, due out in the next few weeks, that lets company employees post detailed profiles of themselves, team up on projects and share bookmarks. One manufacturer testing the software is using it to put inexperienced members of its customer-services team in touch with the right engineers. It can also be used to identify in-house experts. Software firms will probably start bundling social features of this kind into all sorts of business software.

To work well in the business world, social networking has to clear some big hurdles. Incentives to participate in a network have to be symmetrical, for one thing. The interests of MySpace members—and of jobseekers and employers—may be aligned, but it is not clear why commission-hungry salespeople would want to share their best leads with colleagues. Limiting the size of the network can reduce its value for companies, yet confidentiality is another obvious concern for companies that invite outsiders into their online communities. “Social networking sounds great in theory, but the business benefits are still unproven,” says Paul Jackson of Forrester, a consultancy. But if who you know really does matter more than what you know, it has obvious potential. 

· Make a list of opportunities that social networking offers to businesses.

· Enumerate the features of the social networks mentioned in the article.

· List the advantages and disadvantages of using social networks in business.

· A consultant argues that “social networking sounds great in theory, but the business benefits are still unproven”. Do you agree with this point of view? Account for your opinion.
2. Work with vocabulary. Think how you can group the underlined phrases into several categories according to their meaning. What categories are appropriate? Translate the phrases.
V. LISTENING. Risks Associated with Blogging.
1. Before you listen, make sure you understand the following words and word combinations:

mainstream (adj.)
to reveal
to ban           retention      inadvertent
intentional disclosure restrictions              regulatory requirements        
a disclaimer  
   to go beyond    to exploit vulnerabilities 

Listen and answer the questions:

1. What is the percent of American organizations having official corporate blogs?
2. What is the troubling statistics? Why do you think it is troubling?

3. What examples of risks to enterprise information security are given by the speaker?

4. What does an enterprise need in order to control risks posed by blogging?

5. What points should be considered when drawing up an information security strategy?

6. What else can be used as an attack vector?
2. Listen one more time and fill in the blanks with words or phrases. Note that some of the sentences have been modified:
1. A recent American Management Association/ePolicy Institute study found that some companies  __________  official corporate blogs.
2. That's no surprise, given some of the __________ business blogs.

3. Those are  __________  shocking numbers.
4. While some of these risks are obvious, others are more __________.
5. Here are some questions you should take into account when __________ your information security policies.

6. What is the  __________ process?
7. Do such requirements  __________ employees using personal blogs?
8. How long will records of  __________ be maintained?
9. Do you require that non-official blogs state that the opinions presented in the blog do not  __________ coincide with opinions of the organization?

10. Blog risks go beyond __________ as well.
IV. SPEAKING. Should Social Networking Sites be Banned in Workplaces?
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You are IT managers of a company which does not have a clear policy concerning the use of social networking sites. Recall all their benefits and drawbacks, choose your standpoint in the negotiation “Should social networking sites be banned in workplaces” and prepare a list of arguments to support your point of view, make sure that your arguments are well-grounded and illustrated with appropriate examples.
In class, work with people who share your opinion. Compare your arguments and add anything relevant that you missed.

Find a person who has an opposing opinion on the subject and hold the negotiations trying to reach an agreement about the use of social media in your company.

Share the outcomes of the talks with the rest of the group. 
Before you start, consult the Useful Vocabulary section. Pay special attention to the sections Language of Agreement, Language of Disagreement and Avoiding Direct Disagreeing.

Useful Vocabulary:

	Language of

Agreement
	Language of

Disagreement
	Avoiding Direct Disagreeing
	Stating Opinion

	You are perfectly right.
	I don’t really agree.
	That’s one way

of seeing it but ...
	As I see it....

	Precisely \ Absolutely \ Exactly
	I’m afraid I can’t really agree with you here.
	I see\know what you mean, but …
	As far as I’m concerned …

	I think you’re

right about....
	I’m not too sure about that. (IF)
	I see\take your point but ...
	I believe....



	I totally agree with you here.
	I think you are mistaken.
	Point taken, but …
	It seems to me

that....



	You may be right here.
	That’s not really how I see it.
	Yes, but have

you thought about ...
	If you asked me, I’d say....



	That’s true(, I suppose).
	I hardly think so.
	
	In my opinion....



	That’s what I think too. (IF)
	I really can’t agree with you here.
	
	From my own

point of view I’d say....



	I’d have said the same. (IF)
	I think you are wrong.
	
	Personally, ....



	That’s for sure! (IF)
	That’s absurd \ ridiculous (very strong disagreement)
	
	


In addition, revise the following expression:
To give examples:

For example = For instance

An example of this is

A clear example of this is 

A striking example of this

A typical example

Such as = Like (IF)
In particular = Particularly

This is clearly illustrated by the fact that…

To express reasons, causes and effects:

Because 

Because of

Therefore = Consequently

As = Since

Due to = Owing to (smth)
On the grounds that

As a result = So

As a consequence

For this reason

While = Whereas

Despite smth / despite the fact that

In spite of smth / the fact that

Regardless of the fact that

On the one hand,  On the other hand

in comparison (with), as compared (with, to)

To list points or give another argument:

There are several arguments\points\areas to be considered…

Next  is…

In addition (to) = Furthermore

Moreover  = What is more

Above all 

Besides

Apart from

As well as

Not to mention the fact that…

Not only…but also

Both…and

To give general arguments:

As a rule

On the whole=  In general = Generally 
In most cases

Comparatively = Relatively

To introduce arguments for and against:

One very convincing point in favour of… is…

Another argument against / for …is…

To list advantages or disadvantages:

One advantage is that…, another …

A further / An additional  disadvantage

A drawback of it …is…

The main drawback

The greatest disadvantage

The first advantage of…is…

The most serious disadvantage

Another negative\positive aspect of it …is…

To express the same thing in different words:

In other words

That is to say

This means that

Part III. WEB DESIGN.
I. INTRODUCTION. Defining the notion.
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1. Read the folloeing definitions of Web design and be ready to explain all the terms that are used:

Web design

( The arrangement and creation of web pages that in turn make up a web site. There are many aspects to this process, and due to the rapid development of the Internet, new aspects are continually being added. As far as business oriented web sites go, the basics currently consist of (in order of importance): 

            a) The "visibility" of the site on the Internet, particularly within the major Search

                    Engines. 
            b) The informational value of the site, from its target public's point of view. 
            c) The aesthetic / professional appearance of the pages.

( Web design is the designing and graphical presentation of content shown on the Internet in the form of Web sites and other Web applications using many different forms of media. The basic design of most pages on the Web use HTML, CSS, and the newest form of language, XHTML. Many sites today also integrate various forms of dynamic, interactive content using E-Commerce, and server-side languages such as PHP and ASP. Web design contrasts with Web development, which includes Web server configuration, writing Web applications, and server security.

2. Discuss the following questions:

1. Do you find web design interesting?

2. Have you ever tried to create a web page? If ‘yes’ - was it difficult? If ‘no’ – would you like to try?

3. Is basic web design a necessary skill nowadays? Why?

II. READING. Building Your Own Website.
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1. Do you think it is easy to acquire computer design skills? Is it difficult to build a webside? Read the text (ignore the gaps) and check your answers.
YOU CAN BUILD YOUR OWN WEBSITE
Author: Nina Greene

There is really no reason why anyone wanting   1. |____| these days cannot build one on his or her own. Gone are the days when only high tech people possessed the ability to build amazing websites. Building a website on your own is fun, affordable and surprisingly easy. 

In the past, you needed to learn HTML (hyper-text markup language) to build a website. Today all you need is site builder software. More and more hosting companies have expanded their services   2. |____| . 

A benefit of building your own website is the option of using a website template. Simply find a template in a design that is similar to what you want. Next use the site builder   3. |____| by changing colours and images. Then add on any additional features you desire such as video plug-ins or forms. Changing what you do not like about a template is much quicker and easier to do than starting a website design from scratch.
Good site builder software incorporates WYSIWG (What You See Is What You Get) editors so you can edit text in any way you see fit. This software allows you to create your website pages similar to editing a document plus you have the ability   4. |____| .

When shopping for a site builder check to see if it includes options to easily add on additional functionality to your website. You want the site builder   5. |____| . You want add on features such as forums, image galleries, and shopping carts. 

Now that you know that building your own website isn't as complicated as you may have previously thought, give it a try. All it takes is to use a site builder and you will have a website designed in no time. 

2. Read the text again and fill in the blanks with the following phrases, one of them is extra:

A. to customize the template

B. to drag and drop images onto your web pages

C. to have a website

D. to use site builder software

E. to include a wide variety of templates with a professional look and feel

F. to include excellent site builder software

3. Answer the following questions:
1. What has changed in ways to build a website?

2. What does it take to create a web site? What steps does a user need to take?
3. Which  features are easy to customize?

4. What does a user need to take into account choosing site building software?


[image: image17]                  III. GRAMMAR PRACTICE. Articles. 

1. Do the test which will show how well you know the use of articles:

[image: image18.emf]
Count the number of correct answers:

14 - 16 – Excellent. 

9 - 13 – Quite good.

0 - 8 – This is difficult for you. 

2. Read the first paragraph of the text. What is meant by a usable web-site? 

Then read part A or B and choose appropriate articles from the options given in the text. 
HOW TO CREATE USABLE WEB-SITES
Author: Tony Colon
A usable site will help users achieve a goal, usually to find something, such as information, or obtain something, such as an article; make it easy for them to achieve that goal; make it possible to achieve the goal quickly; make achieving that goal a pleasant experience. 

A.

Quick Access to Information - This is the/an aim of the/- majority of the/- web users. It can be broken into the/- two important aspects: Speed of Page Loading and Speed of Access to Content. 

Speed of Page Loading - This requires, in a/- particular, an/- attention to -/the images to ensure they are properly optimized and do not excessively delay a/- load time. It may also mean breaking up -/the long articles and ensuring that an/- important content is at a/the top of the/a page where it will load first. 

Speed of Access to Content - This is where the/- 3-click rule comes in – no important content should be more than the/- 3 clicks from the/- home page. A/The helpful way to speed access to a/- content is to consider each type of user, select the/- content that they are most likely to be interested in and create the/- links from the/- home page to one piece of a/- content for -/the each group. This will get them quickly to the/an appropriate part of the/- site. 

Good Content is Critical – A/the site with a/- good content, regardless of its subject, is one that provides -/the products or information that is useful or beneficial to a/- users. -/A good usable site will make it clear what -/the information or content is available and at what price AND what is not available.
B.

Usability Problems - While for the/- large commercial sites investment in full -/a-scale usability studies may be essential, a/- few small sites can afford such luxuries. However, identifying the/- problems with usability for your site need be no more complicated than asking a/- few (honest) friends to act as the/- guinea pigs on your site. Watching -/a users try to find information at your site can be instructive: if at any stage you feel -/the urge to intervene and explain, then you have identified the/a usability problem. 
Ease of Access to Information – The/- good navigation, the/- precise location indicators, the/- secondary navigation, -/the clear linked text and the/a well-organized structure – all contribute to making the/- information easy to find for a/the wide range of -/the different users. Bearing in the/- mind that some users are inexperienced, it may be necessary to include the/- explanations of a/- things you consider self-explanatory. For example, -/an inexperienced user may need -/an explanation of how to use the/a drop-down menu.
Cleanly Designed Pages – The/- cleanly designed pages are pleasant to look at and easy to read. It is almost impossible to make a/- site with an/the image shown as a/the tiled background usable – a/the whole thing is too distracting and confusing. It takes no great design skills to create -/the clean pages; it just requires thought and adherence to the/a principle that when it comes to a/- design, less usually is more. 

3. Swap books with your partner and check each other’s parts. Be ready to correct the mistakes that you have spotted and account for your versions.
IV. LISTENING. Creating a Business Website.

1. Listen to the conversation between the owner of the business and a web-designer and fill in the gaps in the summary:

In this conversation a web designer discusses the creation of a site with a bookstore owner. They have looked at a few examples, the first of which is a website for a restaurant. Its 1) ______ is quite simple and the 2) ______ enables users to 3) _____ around the site. The owner liked this 4) ______. Besides, the page sontains a number of words that differ in colour from the main text. These are 5) ______, which take visitors to a different page if they 6) ______ on them.  This feature can be used for the bookstore site as well, to provide information about the books on sale. Another useful option is a 7) ______ – customers will type in the name of the book they are looking for and check if the store has it. Moreover, it will not matter which 8) ______ is used to look at the web page, because the designer will make it 9) ______ with all the major ones.

Although the owner of the bookstore knows very little about the Internet, it will not be necessary for her to learn HTML or any other 10) ______.in order to 11) ______ the site. With the help of 12) _________ that the developer will install, she will be able to make 13) _____ changes. 

VII. ADDITIONAL ARTICLES. Web design.

1.  How To Attract Members to Your Social Networking Sites

One of the best ways to attract members for your online community is through the quality of your content. If you have high quality, unique, relevant and up-to-date content then you are far more likely to attract members. The same goes for blogs - if you are writing quality articles, you will naturally attract visitors. You can convert these visitors into regular readers and members by encouraging them to use the commenting system.

The one problem with social networks is that, in comparison, they are far more closed. Most content is generated through profile pages and the internal messaging system, so how do you attract members?

 Express yourself in your profile.

There are lots of social networks that look alike. They use the same scripts that almost all other sites are using, and almost the same default design for their members’ profiles. If you want your social profile to succeed in attracting members, it needs to look different and be unique from all the thousands of other profiles out there.

Your profile needs to immediately convey what it is all about. Visitors to your profile will form an impression, be it negative or positive, in the first few seconds that they see your page. You need to express yourself clearly in those first few seconds so as to hook their interest about you. Use images, symbols, and catchy and relevant words to ensure that your visitor will know exactly what your page is all about.

 Give out as much information as you are willing to give, if possible.

If you aren't shy at all in giving out information about yourself to others, do this to help in attracting new friends and acquaintances. However, it is not really wise to publish a huge amount of personal information so be picky in choosing which ones to hand out. Several social networking sites have an option where you can restrict viewing of your profile to members of your network only. This can be worked out to your advantage if you are hesitant about displaying your personal information online. Just place enough information that will surely catch their attention and arouse their curiosity. This will then lead to them to send you requests to add them to your network. 

 Spice up your profile!

No one wants to look at a boring profile. Add music, pictures, and even videos or widgets to spice it up. Believe me, there are circumstances where a user will add you up just because they have seen your cool profile. A really spiced up profile will get you on top of everyone's list. Some social networks even display profiles of those users having some of the best designed pages on their popularity pages. 

 Leverage and promote.

As with all social networks, you will need to promote your social network if you want to attract members. If you have other websites, leverage their traffic and promote the community on them. If you already have a website on the same subject as your social network, consider incorporating the social network right into that website. Exchange links with relevant websites, consider paid advertising, include your website in the signature of your emails and any forums that you are a member of.

Members are the best referral tool you will ever have. A recommendation from a friend is far more effective than any form of paid advertising you can do. Ensure your social network offers the facility for members to recommend profiles or the actual site itself to friends by email. You may be surprised at just how many new members your existing network can bring you.

2. Social Networking – The Future of the Internet

  

The very origin of the internet was as a giant social network.  It was a system called ARPANET that, for the most part, connected University systems together.  This system became a true social network once an email system was invented to be used on the network.

Once the internet exploded - the dot-com boom brought a major commercialization of the internet and enormous investments into ads and attempts to get people to make purchases over the internet.   However the medium of the internet did not lend itself to massive sales because people were largely concerned about privacy and the security of financial transactions.  Even today - many people will not make purchases online because of these concerns.

However, from its very beginnings, through the dot-com bust, and continuing today - social networking has been at the very core of what drives the success of the internet.

What People Use the Internet for

In the late 1990's, Carnegie Mellon University conducted a field trial study to understand how people use the Internet at home.  The study separated the various categories of internet use by demographics.  However the most significant finding of the study was that, "The most popular reasons they cited for using the Internet were to get information relevant to a hobby or a personal interest, to communicate with family and friends, and to ‘enjoy myself'".

In other words, the most popular use of the internet wasn't for purchasing goods, but instead it was to conduct research for a hobby, and to communicate with other people.

The very origins of the internet, and the findings of this study clearly prove that the heart of the internet itself is social networking.

The Future of Social Networking

The fact that social networking was the very foundation of the internet tells us that it is essential to its future.  People log onto the internet to talk to people across the world on forums, they write blogs to tell people across the world about their lifestyle and home life in their region of the country or to share with other business owners the secrets of their business successes.  Still others communicate through messaging systems like Skype, MSN, or Instant Messengers which offer various forms of communication including chat, voice, and messaging systems.  

Social Networking on the internet has become a variety of technologies and web pages that are used to connect people to people in ways that were only imagined in science fiction novels ten years ago.  Today we can video conference, post images and files on collaborative forums, and we can share videos and information through profile pages on the thousands of social network websites that are peppered throughout the internet.

Specialty Social Networks target specific niches that are related to particular hobbies, businesses or industry.  These niches are where the most successful entrepreneur will focus his advertising resources.  Specialty Social Networks provide businesses with a rapt audience related to specific topics such as antiques collecting, web design, automobile repair, or millions of other potential interests.  Just about every of these interests and hobbies require supplies, information, and services that a savvy business person can subtly offer on the social network.  As long as the business person doesn't spend their entire time on the network trying to sell their product or service, but instead focuses on meeting people and making friends, they will find more success in social networks than they will in any other ad campaign anywhere on the internet.

Social Networks in Ten Years

The new internet of the future is one that will seamlessly integrate technologies of images, voice, and data all into one entire networked system that is now known as the internet.  In the future, it is very likely that the social networking sites that currently exist on the internet will mature, as will their users, into sites that offer a multitude of technologies that seamlessly mesh with our everyday life.  The internet will integrate with television sets and telephones.  We will have the ability to communicate with our social network contacts through the television, telephone, cell phone or computer - as they will all share common voice and data communication technologies.  

Contact with our entire social network will no longer be only through the computer - it will be possible to contact any contact within the network regardless of where you are in the world.  Automobiles will all have active connections to the internet, and movies, radio, and all communications will be fed to cars, busses, trucks, trains and planes.  No matter where you are ore what you are doing, you will no longer need to locate a computer to get in touch with a business colleague or a friend on your social network.  You will be connected everywhere.

 The future of Social Networks is the future of the entire internet.  This is what the internet has always been primarily used for, and it is what the internet will continue to be used for in the future.  

3. Improve your Business with Online Social Networking

Everyone who has ever attempted to start a business, either on or off the web, knows that the key to business success is social networking.  Getting the word out that you are in business, and that the product or service that you sell is important and valuable, is central to building a strong customer or client base. Online Social Networking Websites can help.

 Make Yourself Known

The key to a successful business is attracting customers or clients.  The most effective way to do that is to somehow let people who have a need for your product to learn about your existence.  

While ads essentially work to some degree, for the most part they are virtually ignored by potential customers or clients.  Most people who decide to purchase a product don't do so immediately in response to an ad.  They will research the product or service that they need, and they will ask friends and family for advice and referrals. This is where the value of social networking comes in.

Offline, if you have friends who have been your customers or friends who are involved in the same sort of business that you are - you often will end up getting mentioned in conversations that they have with their own business partners.  It might be as simple as a business partner telling your friend that they really have a need for web design services.  Your friend, who knows that you run a web design business and that you do excellent work, will offer the business contact your name and number.  You now have a potential customer who is much more willing to purchase your product or service than any customer who would be responding to an ad.

Online Social Networking works in very much the same way.  As you build an online social network of business partners and customers who you meet to discuss the industry or business ideas, you will develop a reputation among this social network as an expert in your particular field.  The contacts that you form and foster in your social network will begin to mention you to members of their social network - and before you know it, your own social network (and potential customers and clients) will begin to grow exponentially.

There is no faster known system to building a business than developing and fostering an active social network.  "Word-of-Mouth" is the key to business success - and online social networks can take advantage of that phenomenon to a great degree through the power of the internet.  Because of online social networking sites, your social networking for business can expand outside of your local geographical area and immediately grow into the online global marketplace.  This is an enormous advantage for any business.

Making Friends and Influencing People

The key to making social networking sites work for your business, is to first and foremost "make friends."   This is exactly what it sounds like.  Social networking sites provide you a wide multitude of ways to introduce yourself to people and to strike up conversations.  This may be on a forum, a chat room, or a simple messaging system within a social networking website.  Whichever the preferred method of the site is, make sure you constantly run careful searches of the website's membership related to the industry that your business is a part of.  Once you find other folks out there who do the same things that you do - introduce yourself.  Send a message or reply to their forum posts and strike up a conversation related to the business or industry.  

Enjoy yourself - it's about having a fun discussion and getting to know other people as individuals.  There is an entire world of interesting and fascinating people out there - don't limit yourself to thinking in terms of customers or clients.  Think of people in terms of friends and colleagues, who may happen to require your services.  Present your product as a way to assist or to fill a need related to some issue or problem that might be expressed in their messages or forum posts.  Don't "sell yourself" - simply offer your services and support to the person with the tone of a friend who is offering assistance. 

Additionally - don't limit yourself to members who are part of the same industry as you.  Make sure to brainstorm related industries of businesses that generally have a need for your service.  For example, if you are a writer - you might consider searching for social contacts who work in the publishing industry.  If you are a website designer, you might look for social contacts who work for companies who express a need for an internet presence.  Thinking outside of the box to find opportunities to offer your services or product is critical to using your social network to drastically grow your business.

Remember - people don't buy from salesmen, they prefer to buy from friends.  So don't be a salesman - be a friend.

Where To Start

While generic social networking websites can be very valuable tools for developing important contacts who may require your services or product - the most efficient way to develop contacts who will actively be seeking help from other industries is to join a business social networking website.  These websites are focused on connecting businesses to each other.  It's the business version of MySpace - except extremely well designed, and not overrun by teenagers.

Three of the most popular business social networking sites include LinedIn, ryze business networking, or Tribe - just to name a few of the most popular.

Once you join, you simply create a profile detailing your business and what you do for work, your interests, and additional information that will help to define who you are and what you do. Then - you can start browsing profiles and comments, and start meeting people and making friends.

Dale Carnegie once said:  "You can make more friends in two months by becoming more interested in other people than you can in two years by trying to get people interested in you." Remember this - and practice it when you work to create new contacts.  Take an interest in what they do.  Learn what they're interests are and what they are actively pursuing.  Not only will you make some great friends, but you will discover that opportunities for your service to help them in their efforts simply present themselves on their own.

 Social Networking Sites can help you to succeed in your business because they offer us ways to get away from simply obtaining "sales" - and to instead embrace mutual respect and collaboration with friends.

4. Social Networking Sites: Changing The Face Of Online Marketing

At the start of the social network big bang, as people scrambled to join up or be left out, some had staunchly declared that they would never give in to the social pressure of signing up and creating their profiles. If friends drifted out of touch because of that, then so be it. Eventually though, they gave in to the pressure and signed up for accounts and created and designed their own profiles.

People are social beings by nature. We don't always want to be with other people, but we do like to know how and what they're doing. Social networks are a way for us to stay in touch while keeping our distance. They are also, somewhat conflictingly, a way for us to narrow the gap and build closer, more intimate non-physical relationships. People ultimately share on social networks. They share thoughts, virtual hugs, news, opinions and recommendations, and other kinds of content.

So ultimately, online social networks are one of the best ways considered to succeed in online marketing. In the world of online marketing, the sharing of content, news, opinions and recommendations is quite important. Numerous studies and researches have shown that people attach great worth to recommendations from other people, particularly from those within their social circles.

Search patterns are changing and new ways are emerging. Instead of entering a few keywords in a search engine to find local electricians or accountants, people log in to their Facebook, MySpace, Friendster, or other social network accounts and ask their friends. Good and bad experiences are readily shared and that goes a long way toward making or breaking business reputations.

Many online marketers are recognizing and heeding the importance of engaging in social networking themselves. This helps them to establish brand awareness, creditability, build up their reputation as sellers, and to initiate damage control, should events not go according to plan.

Business-minded people or online marketers, as they call them, join social networking sites for a number of reasons. These are for promoting their products, to keep them updated on trends of their selected industries, to establish links for customers and competitors alike for sharing of information, and lastly, to keep their targeted audiences and customers informed of product developments and other activities related to their niche.

Whatever the reasons for joining up, online marketers need to remember that social networks are interactive and require constant updating to maintain public interest. They need to engage in dynamic conversations, not only on their pages, but also on competitor pages. Marketers need to be as visible as possible because out of "site" profiles and pages equals out of mind. They also need to brace themselves because not all comments that come their way will be favorable. It's imperative that companies know how to respond to negative feedback rationally and calmly so that they don't alienate their audience.

Another aspect of social networking that online marketers need to consider is that these days, people devote more time to networking than Internet surfing. People's experience of the Web has changed, which means that businesses now have to vie with social sites, as well as competitors, for online attention. This has lead to many companies advertising on social networks.

Advertising on social networks has many advantages:

• Chances of reaching the right audience are improved because they're all huddled together.

• Niche networking sites that cater to particular fields or interest groups can be targeted.

• Campaigns can be tailored to specific groups, rather than assuming generic, all encompassing forms, the success of which is quite hit-and-miss.

The key is not to put all of your marketing eggs in one great big social basket. While social networking has been around for a while, and many experts predict that it will be around for many years to come, don't underestimate the public's low threshold for boredom. Many people who jumped on the social bandwagon when it first set out, now suffer from social overload and don't even remember the passwords to their accounts.

While it is good to engage in social networking to promote and market your products, keep in mind that social networking sites, while they are the craze right now, might not last forever. So while it's still hot, jump on in right now and profit from it.

5. How to Create an Attractive, User Friendly Web Site

Author: Gary Klingsheim
There are few things more important on the web than "usability," because the Internet is an interactive space and not a one-way street. You want to improve the visitor's experience, make choices simple, be pleasing to the eye and not overuse the flashy add-on du jour. In addition, your site will tell visitors a lot about your company just from the way it looks, loads and functions, before they even read a single word. The importance of creating an attractive, user-friendly website simply cannot be overstated. 

For reasons that are almost too numerous to list - marketing, sales, psychology, trust building, perceived professionalism, etc. - the way your website is experienced by users should be foremost in your mind. The following eight important reminders will get you going in the right direction, but you're the one who knows your customers so the finer points of personalization and "character" are up to you. 

1. The importance of focus. You need to think like your visitors do. This is key to your site's success. Your customers simply want to find what they need, make the payment and get back to real life (jobs, family, tennis, whatever). If you can make their lives a bit simpler and easier, they'll reward you for it. If, on the other hand, you make their lives more complicated, they'll "surf away" and stay away. 

2. The importance of understanding the medium. You are not creating a slideshow, a YouTube video, a TV commercial or a PowerPoint presentation. You are building a website for commercial purposes. You need to provide easy, simple, clear navigation on every page, since you never know how people will link to your site and what they will see first. Visitors to your site, no matter how hard you try, will not always go where you would like them to go, or do what you want them to do. Remember that, and give them a few tools to move around the site, like a sitemap and/or internal search engine. 

3. The importance of non-aggression. Most Internet users, especially experienced ones, like to stay in control of their movements. Research suggest that your first-time visitors are "hunting," not "deciding," so do not make unnecessary demands for clicking, scrolling, resizing windows or anything else. Neither should you put up any roadblocks that will slow down their hunting, like time-consuming "Flash and splash screens." 

4. The importance of reduced load times. Tied into #3 is the notion of your site's real and perceived "speed." Carefully consider each page element and make each one earn its place, based on functionality, not "wow" value. Keep graphic file sizes small and do whatever else you need to do to have a fast-loading, easy to use site. 

5. The importance of customer needs: Define all the kinds of people you expect to visit your site and consider what they'll be looking for. Ensure that the navigation design helps the greatest number of people find the most popular items in the least amount of time. Don't "bury" essential information so that visitors have to dig down two or three levels to find it. 

6. The importance of simplicity. Flash is a powerful tool, especially helpful in demonstrating things that are difficult to describe in words, but it is so pathetically overused that it has turned people off. It can be a huge distraction, too, since animation and bright (moving) colors are exceptionally hard for our eyes to ignore even when our brains want to. 

7. The importance of proportionality. Although Javascript is used on some sites to display all the links to the other pages, there is really no reason to do this when simple, straightforward, low-overhead HTML works fine. When you employ a "new, improved" or more complex means of doing something - anything - you have to take into account browser compatibilities, possible bugs and user resistance. Don't use more technology than it takes to accomplish something cleanly, clearly and consistently. 

8. The importance of avoiding surprises. You should use the expected, usual and standard placements for expected, usual and standard site elements. Site navigation is not something you want to be too creative with, as it needs to be immediately understandable and usable. Such consistency across the World Wide Web is actually a good thing, as it tends to make people's lives a bit easier when they feel they are in "familiar territory." Generally speaking, your various website components should look and work as people think they're supposed to. 

To borrow from Oscar Wilde, consider also the Importance of Being Earnest. More specifically, you want to be seen as being earnest, meaning that you want every visitor to understand, implicitly if possible but explicitly if necessary, that you are doing everything possible to make their site visit a simple, straightforward experience. "No muss, no fuss" is a great slogan to remember. 

Therefore, rather than get caught up in profound design metaphors or using your bandwidth to display every possible website trick and/or treat, you should focus on making your site into a solution for your customers. Make it easy for them to do what they need to do and then get on with their lives. Perhaps the most important thing you can give a site visitor, then, is respect and appreciation. 

6. Logo Design Mania

Author: Kristine Llabres
When you are about to design your very own logo take into consideration how you plan to use it. For instance, a logo created for website or full color stationery printing will be designed for faxing and imprinting on coffee mugs and other items. 

Most companies crave to use their logo for more than just a single application. Graphic designs that possess gradients, transparences and special effect filters tend to cost more to reproduce and often need to have an additional simplified version created. 

Your logo represents your very company. How it appears tells the potential customers what kind of business you have. See to it that your logo represents you just enough. For instance if your business is about financing, your logo must be high tech, conservative and contemporary, creating a quirky design could instantly take away its credibility. 

The company’s philosophies, goals, missions, and objectives are also taken into consideration. Make sure that you are using the proper format for the application. You can either make it Adobe illustrator that is editable both in PC and in MAC software. 

Your company logo is very important in branding your business. It should be strictly unique and would clearly depict you. The ultimate purpose is for the people to recognize your logo and associate yourself with it. Make sure that your chosen logo stand out ion the crowd.

Make sure that you really like the logo before finally deciding on that. It will be for you and your business so; you have to like it as much as you like your own business. As years go by you may opt to update your logo but it should always have the same basic feel to it. After all, this is how people would recognize you and your business. 

Make sure that 20 years from the time you created your logo design you will still like the same color. The same holds true for the kind of font. Sure these nuances can be changed but often they are very important part of the design so they get it perfect at the same time during the first meeting. 

Create your own logo and make sure that it clearly speaks of you and your business!


7. Graphics on your Web Pages - Why Color is so Important?

Author: Dmitry Graphicson 

Graphics on your web pages - why color is so important? Let's imagine you want to start an online project. What is the first thing you make your idea come true? Surely, a web site! But ask yourself if you need an ordinary web site that will make no impression on your visitors, your potential customers? Of course you want something special from the point of view of usability and of course of graphics on your web site. Professional web graphic design is what will attract your visitors at first! Let's leave the usability question to the experienced web developers and focus on graphics since it is the issue we are going to talk about in this article. 

So, you have a general idea what your web site should look like. What is then the most important thing you should concentrate before you start? Have no answer? We will help you :) - this is the color! Right color spectrum equipped with remarkable flash animation will make your web site attractive and rememberable whereas a bad color combination may whittle down all your undertakings. The fact itself that you have customers on your web site means that a general color combination has been chosen right. However, to make your web site more visitable, you should think about a really successful combination of colorful graphics on your web pages and your web graphic design represented by a perfect color match. Even a person being far from psychology will tell you that every color has its own meaning and same colors in different cultures may have absolutely different meaning. Let's focus now on general color combinations available for professional web design and what meaning content each color brings. 

First of all, professional designers never use more than three colors. Multicolored web graphic design distracts customers' attention from the essence and sometimes even irritates. What are the colors you wonder that would make everybody happy? Usually these are the colors that inspire calmness, confidence and serenity such as green, blue, white. A combination of blue colors presented in professional web design is extremely popular as well as a combination or white and blue. Such colors as pink, lilac and orange are also popular among designers due to the fact that pink color associates with softness and generosity, whereas orange and lilac are favorite colors amid kids. But the main principle of choosing colors for your web graphic design should be your target group. 

Web sites for women should be accomplished in soft pale shades, such as pink, lilac, white. Web site for men may use gray and dark tints, web site for children should contain bright, vivid colors such as orange, yellow, violet, green. And of course you should never forget about cultural differences and ethnic aspects while selecting the graphics solutions for your web site. 

Let's consider it on an example of simple white color. For European countries white color stands for marriage, angels, peace. However, for most Oriental countries white color does not bear emotions as positive as for Europe. For China white color stands for death and mourning, for India means unhappiness etc. That's why understanding of color theory is so important especially for the beginners. When you create your first web site you want it to be as expressive as possible, bright and vivid, that's why the most popular mistake of young designers is to use the colors they like. As a result the web site looks like a Christmas tree. 

Obviously a multicolored web site containing all the rainbow spectrum is not what will make your business look confident and serious. There is a combination of primary colors such as reds, yellows and blues that may serve as a basis for different further color combinations. If you are a beginner and have some doubts concerning how to combine this or that color, the best way to reach the harmony is to use warm colors with warm colors (red, orange, yellow) and cold ones with cold ones (purple, green, blue). Good color combinations are also possible with tints of the same color (for ex. red and pink, dark and light blue), but what you really should always keep in mind is the target group you are going to hit. 

8. Ten Of The Most Common Mistakes Made In Web Design

Author: Kenneth Scott
Designers can keep more of their website visitors by avoiding common mistakes. The following list describes some of the most common design errors associated with websites. 

It is a mistake to put too many ads on your website. You have probably decided to use ads to make some money from your site, but don't fall into the trap of fitting in more ads than you should. And don't use ad formats that seriously intrude on a visitor's experience of your site. 

You should keep the use of media plug-ins to a maximum of one per page. If you're using Flash, for example, you shouldn't have a media player. If you decide to use Java, you can't also use Flash. You may use the same plug-in twice, however. 

Web design experts strongly advise against using a Flash introduction on your website. While most people understand that these introductions are a bad idea, designers still get clients who don't know how much Flash intros are disliked and criticized. 

Having unclear layouts and navigation schemes is a major mistake. Business sites, in particular, tend to use many steps to perform really simple tasks. If you are receiving many e-mails from visitors asking how to use your site, you need to make some improvements in your layout and navigation. If you find that there are specific tasks people want to do more often than others, put these on the front page of the site. 

All external links those that take a user off your site should be specifically marked by making them a different color or by using a symbol of some type. You should also have external links open up in new windows so visitors do not leave your site completely when they click on them. While you might like it when links become visible only when users mouse over them, or when you keep the link colors from standing out from the rest of the text, these are a big mistakes. Visitors want to know where the links are without hunting for them. Use contrasting colors and even underline your links. 

Another bad design idea is to include a link that will send an e-mail without marking it clearly to identify it as an e-mail link. 

Broken links are annoying to website visitors. You should check your links on a regular basis to ensure that they still work. 

Don't use strange fonts. Use Arial, Georgia, Tahoma, and Verdana. If you use obscure fonts, you'll find that most visitors won't have them, and those that do will find your text difficult to read. Only use non-standard fonts in a logo or in headings and only if they are displayed as images. 

Body-text that is poorly sized can ruin a website. Make sure your text is a standard size. If it is too small or too large, it is difficult to read. Try to use relative text sizing rather than pixel sizing. This allows visitors to utilize their preferred text size at your site.

9. The 5 Biggest Mistakes of Web Design

Author: Robin Eldred 

Your business needs a website. Here's a quick primer on how not to screw it up. 

Anyone who faces the challenge of having a website built faces a very daunting task, indeed. You know your business needs a web site, or perhaps you need to rebuild what you've already got. Getting is right is a delicate balance of business objectives, usability for the web, and search engine promotion. Getting it wrong is what this article is designed to help you avoid. 

Here are the five biggest mistakes you must avoid. 

1. Not establishing objectives 

Without a thorough plan to kick things off, what are you building? It's like showing up at the airport one day and saying, "I'm going on a vacation." Where are you going? Where will you stay when you get there? How long will you go for? Can you afford it? Did you ask your boss for the time off? 

To start, figure out what you want the benefits of your website to be. Forget about the bells and whistles required to make it happen; that's the job of your web designer. Establish what you want your website do for your business. Some examples: generate leads, sell your products/services right on the website, reduce administrative tasks, brand your company, pre-qualify prospects, recruit employees - the things a website can do for your company are virtually limitless. Establish your objectives and ensure that you and your web designer understand them fully. 

2. Ignoring your customers 

We're talking about your messaging here. It's so easy to write your content from an internal perspective. What you want to say, what you think is compelling, what you think matters. What about your customers? Don't forget that you need to convince them to do business with you. The key to writing good, customer-centric content is to understand the "why". Why should your customers buy from you? You might think you know, but a good dose of objective research will uncover the truth. Capitalize on your unique selling proposition from the perspective of how it benefits your customers. 

You will also need to use proper web style in your writing. Your content should be well organized, highly scannable, easy to digest, and to the point. If you can organize it in a "pyramid" style, even better. This is where the most important, compelling information is presented first, and deeper information follows (such as technical specifications). Depending on your strengths this may be difficult for you to produce, so you may consider hiring a professional writer or copywriter. 

3. Forgetting the marketing 

When your website is built, it is an island; and a deserted one at that. Your customers don't know about it and neither do the search engines. You need to tell them. You need to market your website. 

Getting your website noticed by the right people is key. You're not actually marketing to search engines here. Search engines are simply a means to an end. You need to market to your customers. You must understand that your customers use different online methods to find what you sell; and this most likely includes search engines. 

You may also consider newsletter advertising, email advertising, PR campaigns, social networking, etc. The exact approach you need to take depends on your objectives, how your target audience looks for what you sell, your budget, your industry, etc. 

4. Not measuring the results 

So, how did you do? You built a great web site and marketed the heck out of it. How many people came to your site? How many became leads? How many leads did you turn into customers? How much were they worth? What content did your visitors like and not like? {Insert your own redundant questions here} 

Just like any marketing venture, you must measure the results in order to find out if it was successful. I'm talking about things like: 

A tracking plan . Your leads might call you instead of buying online or using your contact form. You need a plan to track them, and how they found you. If you're running offline marketing campaigns, setup a separate domain name or create a unique web page. Online forms specific to a marketing campaign can be really useful as well. 

Statistics and reporting . Good statistics can tell you a lot about how people use your website. Google Analytics is a wonderful package, easy to install, and totally free. More than this, you need to understand the numbers, and draw conclusions. This takes quite a lot of practice and understanding. A professional web design or marketing company can help you with this. 

Adapt . Use your results, don't just read them. This will invariably require consulting with an expert again, but you need to act on your results to improve them. This is an on-going process. Forever. 

5. Getting Paralyzed 

A lot of web design projects never see the light of day because they get mired down in perpetual planning. There comes a time when you need to act. You won't get it perfect the first time out (or ever), but you've got to move. If you aim, re-aim and re-aim forever, you'll never actually get off a shot. Aim - shoot - repeat. 

A quick caveat: I'm not telling you to put up a poorly written and poorly constructed web site just to have something; that can be very dangerous. A bad website can turn customers away and, even worse, have them poison your business through negative word of mouth. What I am telling you to do is to not get paralyzed trying to perfect your plan. Hiring the right team of experts can get you on track, and get things moving. 

Hopefully this article helps steer you away from the most common (and dangerous) pitfalls of web design. Whether you hire a professional, create your site internally, or do it on your own from start to finish, keep these tips in mind. 

Appendix I. Presentation Cliches.

Starting your talk

1. I'd like to


· say a few words to you today about


· talk to you today about


· explain to you today the main features of


· describe the operation of


2. I shall take only about 15 minutes of your time. 

    I aim to talk to you for only about 15 minutes. 

    This will take about half an hour.

3. I've divided my talk into 5 main parts.

    The subject can be looked at under 5 main headings.

    During my talk I'll be looking at 5 main areas.

First(ly)
second(ly)

third(ly)
fourth
fifth  
finally

4. If you have any questions

· please feel free to interrupt

· I'll be glad to (try to) answer them at end of my talk

Starting your first point

To start with...

First of all, then...

Firstly,...

Let me begin by saying...

Finishing a point

Well, that's all I have to say about... 

That's all about.... 

Now we've dealt with ....

Starting a new point

Now let's turn to my next point, which is ...

Let's move on now to ...

The next point I'd like to make is ...

Next we come to ...

Turning now to ...

Digressing (leaving your structure)

Incidentally ... 

By the way ...

Returning to your structure

Coming back to the subject of my talk ... 

To come back to ...

Referring back

As I was saying earlier ... 

As I mentioned earlier... 

If you remember, I said at the beginning ...

Referring forward

As we will see later, ...

Later, we'll be looking at... 

Later, I'd like to look at...

Introducing your last point

And finally. ...

Lastly. ...

That brings me to my last point, which is ...

Summarising

So now, I'd just like to summarise the main points. 

In brief, we have looked at... 

Let me sum up.

Concluding

In conclusion,


Well, that brings me to the end of my talk ... 

That's all I have to say for now ...

Thank you for your attention. Thank you for listening.

Inviting questions

And now, if you have any questions. I'll be glad to try to answer them. Does anyone have any questions? Are there any questions? Any questions?

.... Yes. your question, please.

Checking that the questioner is satisfied

Does that answer your question? I hope that answers your question.

Inviting further questions

Are there any more questions? Any more questions?

Ending

If there are no more questions. I'd like to thank you for your attention.
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